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Tha Barbara Foundation 153 local non-profit
organization which motivates and inspires
Reston area residents 1o give back 1@ the
commiunity and help those who are less

fortunate. partnored with ather aon-profitand

far-proft organizations including Cornarsta e,
HopelCam, Fellowship Square, women Giving
Back, Shelter House, Beloved Yoga, Reston
Sorenity Smiles, and McCabe world Teavel, the
Barbera Foundation grganizes a diverse set ol
charitable iniTiatives that are social, COMVE nlent,
and fun for yolunteers. From collecting books
for local underprivileged children and laptop
computers for children recovering from cancer
to coaking dinners for low-income alderly and
the homeless, the Barbera Foundation strives 1o
create an environment where people can come
together to help others, while simultanecusly
helping themselves,

“The Barbers Faundation (s 3 true asset 10 the
th'mnlw.” says Barbem Foundation
valunteer, Dr. Sheetal Ajmani, “it allows people
| E&mﬂgmmuniw in hands-on, practical
ways. Delivering hand-made Valenting’s ta our
* active duty military. Handing out sleeping bags
10 the homeless ta keep them warm during the
cold winter nights. Sending flower bouguets
1o women survivors of domestic violence on
Mother's Day. The opportunities 1o give and
gerve are endless. The Barbera Foundation
‘breaks down barriers 1o make giving
back easy, With well-pianned events
lewery manth, there's no shortage
of warys to serve. And, in doing 5o,
connecting with a community of
like-minded friends "

Tha Barbera Foundation was established by g,
Kevin Barberi in Septemiber f_._'_

Reston resident, |
Kevin developed passion for charitable wire

while attending Business school i Washingto
B.C. O his wiy ta class, he froquently pa. o
homaless pu:}plnvdmlmd for food, clothong
money, This experience inspired him 1o ks
and he, along with his chosest frlends, dili e
sandwiches, ervacks; clothing, and other e
1o those in neetd. gevin dscovered that there v
a strong desire in the community to givi tac g,
his first group af volumteers quickly grev from
handful to hundreds.

since then, the farbera Foundatian has growr
o over 3,000 volunteers. To continue the
grumh'and positive influence of the Barbera
Faundation, Kewin relies on social media; el
marketing, word of mmouth, and by hosting
rawarding vollntess axperiencas, “People
\wank to make an impact In our com murity, bu
are limited as far as tme Is concernoed, | Ly to
keep things relatively simple by limiting the
gme commitment toa few hours per event
and by incorporating 3 fun'and sccial aspect 1o
everything we do,” says Barbers. By doing 50
Kevin hopes to continue spraading ophimism and
hope throughaut the community for many years
10 come. wwwibarberafoundation.org
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